Best Practice

Family
 Involvement & Holiday Celebrations (Ginny Reed)

Quality of Life Work Group

AFC Settings

SCCMHA 

1. Ask the consumer and case manager/supports coordinator at time of placement what type of family involvement is desired, including any limit issues or concerns.

2. Encourage the consumer to stay in touch with family/significant others/friends

through varied means – home visits, outings, phone calls, letters, e mail, etc.

3. Encourage family contact at special times of the year, birthdays, holidays, etc.

4. Ask the consumer how you can assist them with family involvement in their life.

5. Plan some home holiday events that could include consumer family members as appropriate.

6. Be flexible with schedules to allow for planned or sometimes unplanned special visits.

7. Let the case manager/supports coordinator know about any observations by staff or expressions by the consumer of concern regarding family contact.

8. Assist the client to display personal photos of family and friends of their choice.

9. Ask consumers individually and as a resident home group what would be meaningful to them in planning holiday related and family included events.

10. Don’t let holidays or special days go by unnoted; even little things such as consumers planning a special summer holiday menu, cooking or eating outside,  having  holiday themed foods on the menu, or posting a visible happy holiday sign can be meaningful.  For example, a menu might include at least one favorite food of each resident.

11. Encourage staff to help consumers express their celebrations and recognitions.

12. Be especially mindful of consumers that have few or no relatives or visitors; for consumers who have minimal opportunity to go out with family or who are still in the home while others are gone for holidays, plan something special of the consumer’s choice or interest to mark the day.

13. Ask the residents as a group about recognizing each others birthdays, by making a group card, singing, sharing cake, etc.  Staff recognition of same, if desired by consumers, is also meaningful.

14. Recognize that some consumers may experience feelings of loss or depression associated with certain holidays or anniversaries.

15. Acknowledge varied consumer beliefs that may be associated with varied holidays, such as religious beliefs associated with certain holidays.

16. Assist consumers as they wish to recognize or acknowledge special events of their family members, such as making and sending cards, making a phone call, keeping track of such dates, etc.
� Family is defined as relatives or close friends of the resident.

















